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M I S S I O N  S T A T E M E N T

Like having a  
friend who happens 

to be a doctor 

The ultimate live-better 
handbook, Prevention is a 
trusted go-to guide that 

motivates readers to feel their 
best, head to toe, inside and 
out. For 70 years, Prevention 

has been the dominant thought 
leader in the health and 

wellness space—delivering 
authoritative information, 
expert advice and fresh, 

surprising healthy-living tips.
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BRAND PL ATFORM

SOURCES: COMSCORE MULTI-PLATFORM SEPTEMBER 2022; MRI DOUBLEBASE SPRING 2022 (PRINT+ TABLET)
SOCIAL COMP REPORT 11/1/22, GROSS IMPRESSIONS

Magazine
3.2M Readers

Social Media
3.1M Followers

Webinars

E-Commerce 
Powerhouse

 Brand Licensing
Facial Cream, OttLite, Fitness Collection 

Prevention.com
5.6M UVs

Books, SIPs,  
Bookazines, Bundles
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BRAND FOOTPRINT

PRINT DIGITAL

Total Audience 3,171,000 5,594,000

Women/Men 76%/24% 65%/35%

Median Age 61.1 53.1

Median HHI $74,445 $101,549

Attended College+ 66.6% 74.1%

Married 56.4% 53.9%

Employed 45.4% 55.4%

Own Home 76.3% 72.5%

Children in  
Household

23.7% 36.0%

+3.1M SOCIAL  

SOURCES:  MRI-SIMMONS DOUBLEBASE SPRING 2022 (PRINT + TABLET); 
HEARST SOCIAL COMP REPORT, 11/1/22; COMSCORE MULTI-PLATFORM/
MRI-SIMMONS (07-22/S22)

12 Million

3%
DUPLICATION 

BETWEEN PRINT 

AND DIGITAL 

AUDIENCE
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EDITORIAL  CONTENT  HIGHLIGHTS

PULSE  
Prevention’s front-of-book news 
section helps readers understand 
what the latest health and wellness 
research means for their lives. We 
explain the studies, talk to research-
ers, clarify confusing news head-
lines, and give readers actionable 
advice on everything from diabetes 
to sleep to nutrition and beyond. 
Plus, Pulse features these favorites:  

MOVE OF THE MONTH: A simple but 
powerful exercise you can do right  
at home.

MEAL UNDER $15: A healthy dinner 
for four for less than a takeout pizza.

BRAIN HEALTH: The latest news on 
a cause Prevention is committed to 
supporting.

INGREDIENT ID: An expert look at 
what’s in your beauty products.

PETS: How to keep our furry 
companions feeling their best. 

FAMILY HEALTH: Recommendations 
are changing all the time—we’ll help 
you keep up to date on what your 
family needs. (Will sometimes run 
in Health section, depending on the 
topic.)

WELLNESS 

Feeling your best starts from within, 
which is why Prevention puts a 
holistic look at health up front. 
This section turns to experts of 
all stripes—doctors, naturopaths, 
therapists, and more—to bring 
readers the latest, most reliable 
thinking about integrative and 
natural healing. 

HEALTHIEST HOBBIES: Each issue,  
we fill readers in on the activities that 
are best for body, mind, and soul, 
from bird-watching to salsa dancing. 
We explain the benefits and how to 
either get started or up their game.

BEAUTY: Every other month, 
beauty icon Bobbi Brown will share 
her best tips and tricks for looking 
and feeling your best at any age. 
When Bobbi’s off duty, we’ll provide 
expert guidance from dermatologists 
and other skin and hair experts to 
help you understand the science 
of beauty and what products and 
techniques will work best for you. 

NATURAL FIXES: Every other 
month, the preeminent integrative 
physician in the country, Dr. Andrew 
Weil, shares his insight into food, 
sleep, natural remedies, and more. In 
other months, our reporters explore 
the proven benefits of alternative 
therapies with expert practitioners.

HOW TO BUY IT: This spread will 
offer expert shopping advice for 
how to choose items like natural 
sunscreen, water filters, hiking 
boots, pillows, and glucometers. 
We’ll explain what features to look 
for, and suggest 2-3 favorites.

FEATURE: Every month, we 
dive deep into a way to improve 
your mental health or mind-body 
connection.

HEALTH
If your best friend were a doctor, 
this section is what your coffee 
dates would sound like: Insider info 
on how the body works, when to 
worry (and when to relax), and non-
judgmental advice on how to take 
the best care of yourself.

WHAT’S HAPPENING? We’ll answer 
people’s pressing questions about 
their bodies and health, such as: 
Why do I snore? Why does my eyelid 
twitch? Why do I have so much 
earwax?
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EDITORIAL  CONTENT  HIGHLIGHTS

THE DOCTOR IS IN/SEX & LOVE:  
A mother-daughter doctor-therapist 
duo alternates dishing out their 
best advice from life in the trenches 
with patients. Lauren Streicher, 
M.D., is an ob/gyn and book author 
who has seen it all; her daughter, 
Rachel Zar, L.F.M.T, is a therapist 
specializing in supporting couples. 
Their empathetic but no-nonsense 
approach leaves readers with new 
insights.

CHALLENGE: Our mini health 
challenges help people learn exactly 
how to kickstart their wellbeing. 
Our 3 to 5 day programs will set 
readers up for success in flexibility, 
sustainability, gut health, and more.

MY DIAGNOSIS: The winding 
road one reader took to getting her 
condition diagnosed and treated, 
plus how to know if you might suffer 
from the same issue.

PROBLEM SOLVED: The very best 
ways to prevent and treat your most 
common physical complaints.

FEATURE: Every month, you’ll find 
at least one long, well-reported 
story on personal health, whether 
it’s a close look at a health condition, 
a trend in medicine, or a way to 
improve your overall health.

SCIENCE
We address the science of health 
and wellness in two ways: This 
section is where overhyped health 
promises go to die, but amazing 
breakthroughs get to shine. Thanks 
to top-notch reporting and easy-to-
follow articles, readers know they 
can count on the intriguing new info 
they learn.

5 MYTHS, BUSTED: The things 
you thought you knew about health 
conditions (diabetes, depression), 
healthy activities (working out, 
wearing sunscreen), and big ideas 
(longevity, weight loss), upended to 
help you live a healthier, happier life.

DOES IT WORK? A close look at 
products and services that claim to 
make your life better. Spoiler alert: 
They don’t all do what they say, and 
we’ll tell it to you straight so that 
when there is something that passes 
muster, you can feel confident trying 
it out.

FEATURE: We love to explore 
cutting-edge ideas and new ways of 
thinking about health and wellness.

FOOD
The Prevention Test Kitchen takes 
each and every recipe and meal idea 
seriously: They’re all tested until 
perfect and adhere to exclusive 
nutritional guidelines. But none of 
that would matter if the food tasted 
like “health food”—so don’t worry, 
it’s delicious.

NUTRITION: Want to know what to 
eat for better digestion, smoother 
skin, sounder sleep, or a host of 
other important concerns? We’ll not 
only show you the proof, but give 
you great ways to serve up the foods 
that’ll help.

BREAKFAST: Whip up an easy, 
filling, flavorful meal to start  
your day.

FEATURE: These are the recipes 
you’ll turn to again and again for 
crowd-pleasing, nutritious dinners. 
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CLOSING & ON-SALE  DATES

AD CLOSE ON-SALE

January 10/10/22 12/6/22

February 11/15/22 1/10/23

March 12/13/22 2/7/23

April 1/9/23 3/7/23

May 2/13/23 4/11/23

June 3/13/23 5/9/23

July 4/10/23 6/6/23

August 5/15/23 7/11/23

September 6/12/23 8/8/23

October 7/10/23 9/5/23

November 8/14/23 10/10/23

December 9/11/23 11/7/23

January ‘24 10/9/23 12/5/23

NOTE: DATES ARE SUBJECT TO CHANGE.

Monthly Issues
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NATIONAL ADVERT IS ING RATES

4 COLOR / GROSS RATES

Full Page $21,500 

½ Page $12,360 

⅓ Page $8,610 

BLACK & WHITE / GROSS RATES

Full Page $19,350 

½ Page $11,120 

⅓ Page $7,740 

COVERS / GROSS RATES

2nd $26,890 

3rd $23,650 

4th $27,950 

Rate Base: 375,000

EFFECTIVE WITH THE FEBRUARY 2023 ISSUE
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MECHANICAL SPECS

UNIT SIZE BLEED TRIM
LIVE/  
NON-BLEED

Full page 5.5 x 7.625” 5.25 x 7.375” 4.75 x 6.875”

½ Page  
Horizontal

5.5 x 3.875” 5.25 x 3.625” 4.75 x 3.125”

½ Page Vertical 2.75 x 7.625” 2.5 x 7.375” 2 x 6.875”

Spread 10.75 x 7.625” 10.5 x 7.375” 10 x 6.3125”

½ Page Spread 10.75 x 3.875” 10.5 x 3.625” 10 x 3.125”

⅓ Page Vertical 2 x 7.625” 1.75 x 7.375” 1.25 x 6.875”

PREVENTION  
PRODUCTION CONTACT 
Maria Fernandez 
212-450-0943
Maria.fernandez@pubworx.com

AD TRAFFIC CONTACT
Tania Lara 
414-622-2834  
tglarayanez@quad.com 

AD SUBMISSIONS
Electronic file delivery at  
www.adshuttle.com/hearst
Prevention Publications utilize  
Virtual Proofing technology. Hard  
copy guidance is no longer required.

GENERAL NOTES
•  Trim size: 5 ¼” x 7 ⅜”
•  Type and important subject  

matter should be kept at least  
¼” from the trim

•  Allow ½” gutter type cross-over space
•  Monthly Issue Binding: Perfect Bound 

Monthly Issues
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TERMS & CONDIT IONS

1. These terms and conditions apply to all advertising insertion orders placed by advertiser with Hearst Communications, 
Inc. (“Publisher”) during 2023. Publisher will not be bound by any condition appearing on order blanks or copy instructions 
submitted by or on behalf of the advertiser when such condition conflicts with any provision contained in Publisher’s rate 
card or with its policies, regardless of whether or not set forth in the rate card. All references herein to Advertiser include 
Advertiser’s agency, if there is one, and Advertiser and its agency shall be jointly and severally liable for Advertiser’s 
obligations hereunder. 2. Publisher reserves the right to decline or reject any advertisement for any reason at any time 
without liability even though previously acknowledged or accepted. If an advertisement is accepted for publication, the 
advertiser agrees that it will not make any promotional references to Hearst Magazines without the prior written  
permission of the Publisher. 3. Short Rates. Advertisers will be short-rated if the space upon which billings have been 
based is not used within the 12-month contract period. 4. Agency commission: 15% to recognized agencies. Bills are 
rendered on publication date. Payment in U.S. currency required. Net due 30 days from invoice date. Interest will be 
charged at rate of 1.5% per month or, if less, the maximum lawful interest rate, on past-due invoices. New advertisers 
must either remit payment with order or furnish satisfactory credit references, subject to Publisher’s discretion. 5. The 
advertiser agrees to pay the amount of invoices rendered by Publisher within the time specified on the invoice. 6. Orders 
30 days beyond current closing date will be accepted only at rates prevailing, and only on a space-available basis (and 
subject to the other terms and conditions herein). Orders containing incorrect rates may be accepted and if accepted, 
charged at regular rates. Such errors will be regarded as only clerical. 7. All agencies or direct advertisers must supply 
Publisher with a legal street address and not just a post office box. 8. Orders specifying positions other than those known 
as designated positions are accepted only on a request basis, subject to the right of Publisher to determine actual 
positions. 9. Advertisements in other than standard sizes are subject to Publisher’s approval. 10. Publisher is a member of 
the Alliance for Audited Media (AAM). Publisher reports its total circulation on an issue-by-issue basis which is audited 
by AAM. Publisher does not guarantee circulation to regional advertisers, and regional circulations reported to AAM are 
used only as a basis for determining rates. Publisher is entitled to a 5% shortfall on estimates for ads placed on a regional 
basis. 11. Rates, conditions, and space units are subject to change without notice. Any discounts are applicable during the 
period in which they are earned. Any and all rebates from earned discount adjustments must be taken by the advertiser 
within six (6) months following the period in which such rebates were earned or they will be deemed expired. 12. Schedule 
of months of insertion and size of space must accompany all orders and are binding upon advertiser upon receipt unless 
terminated in writing prior to the applicable closing date(s). So-called “space reservations” are not considered by 
Publisher as orders or binding upon it in any way. 13. Reproduction quality is at the advertiser’s risk if Publisher’s 
specifications are not met or if material is received after closing date even if on extension. All queries concerning printed 
reproduction must be submitted to Publisher within 45 days of issue date. 14. Advertising film will be destroyed, if not 
ordered returned, 12 months after last use without liability. 15. No rebate will be allowed for insertion of wrong key 
numbers. 16. The advertiser agrees that in the event Publisher commits any act, error, or omission in the acceptance, 
publication, and/or distribution of their advertisement for which Publisher may be held legally responsible, Publisher’s 
liability will in no event exceed the cost of the space ordered and further agree that Publisher will not under any 
circumstance be responsible for consequential damages, including lost income and/or profits. 17. The advertiser 
represents that it not only has the right to authorize the publication of any advertisement it has submitted to Publisher, but 
that it is fully authorized and licensed to use (i) the names and/or the portraits or pictures of persons, living or dead, or of 
things; (ii) any trademarks, service marks, copyrighted, proprietary, or otherwise private material; and (iii) any 
testimonials contained in any advertisement submitted by or on behalf of the advertiser and published by Publisher, and 
that such advertisement is neither libelous, an invasion of privacy, violative of any third party’s rights, or otherwise 
unlawful. As part of the consideration and to induce Publisher to publish such advertisement, the advertiser agrees to 
indemnify and save harmless Publisher against all loss, liability, damage, and expense of whatsoever nature (“Losses”) 
arising out of copying, printing, or publishing of such advertisement (“Claims”). 18. In the event that any advertising 
campaign for advertiser includes sweepstakes, contests, email distribution and/or other promotional elements which are 
managed either by the advertiser or by the Publisher on behalf of the advertiser, the advertiser also agrees to indemnify 
and save harmless Publisher against any and all Losses arising out of the publication, use or distribution of any materials, 
products (including prizes) or services related to all such promotional elements provided by the advertiser including, 
without limitation, those arising from any Claims. 19. The advertiser agrees to and does indemnify and save harmless 
Publisher from all loss, damage, and liability growing out of the failure of any sweepstakes or contest inserted by them for 
publication to be in compliance and conformity with any and all laws, orders, ordinances, and statutes of the United 
States, or any of the states or subdivisions thereof. 20. All orders accepted are subject to acts of God, fires, strikes, 
accidents, or other occurrences beyond Publisher’s control (whether like or unlike any of those enumerated herein) that 
prevent Publisher from partially or completely producing, publishing or distributing Hearst Magazines. 21. All 
advertisements must be clearly identified by the trademark or signature of the advertiser. 22. Words such as 
“advertisement” will be placed with copy that, in Publisher’s opinion, resembles editorial matter. 23. Cancellations must 
be in writing. Cancellations for orders are not binding on Publisher unless in writing and received at least 45 days prior to 
the advertising closing date for inside or outside cover pages and for all inside pages, prior to the advertising closing date. 
Thereafter, orders may not be cancelled or changed by the advertiser without the acknowledgement and acceptance of 
Publisher. If orders are not timely cancelled, the advertiser agrees that it will be responsible for the cost of such cancelled 
advertisements. 24. A copy of any proposed insert must be submitted to Publisher prior to printing of the insert. In no 
event shall Publisher be responsible for any errors or omissions in, or the production quality of any furnished insert. 25. 
The advertiser agrees to reimburse Publisher for all fees and expenses, including its attorney’s fees, incurred by Hearst in 
collecting or attempting to collect charges owed for advertising placed pursuant to this Agreement. 26. The parties agree 
that the details contained on orders will be treated as confidential or proprietary information and shall not be disclosed to 
third parties. 27. Should Hearst Publisher acquire any new magazines beyond the current list of publications (21), the 
advertiser will not be entitled to any discount with respect to such newly acquired titles during the term of this 
Agreement. 28. Claims for circulation base shortfalls must be made within 6 months after publication of final AAM 
statements (the white sheets). 29. The advertiser is responsible for any and all rate base increases that occur throughout 
the contract period. Rate base adjustments are NON-NEGOTIABLE. 30. All issues related to advertising will be governed 
by the laws of the State of New York applicable to contracts to be performed entirely therein. Any action brought by 
advertiser against Publisher relating to advertising must be brought in the state or federal courts in New York, New York 
and the parties hereby consent to the jurisdiction of such courts.


